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1 Introduction 

1.1 Abstract 

This document briefly describes the LeMO project website and its organization. The website has 
been designed in order to maximise both the impact and outreach of the results of the project. 
The development team is reporting here its first version, but the web site is intended to be 
flexible and dynamic, and it should improve in the course of the project. 

1.2 Purpose of the document 

The LeMO website has been designed, developed and populated with initial content. The 
website was launched in November 2017 and can be found at lemo-h2020.eu 

Key features of the website are: 

1. The Homepage showcasing the project objectives, team, publications, latest news and 
events. 

2. Project information including details of case studies, partners and deliverables. 
3. Links to the LeMO Social Media pages 
4. The website will dynamically adjust to the device of the viewer and its mobile friendly. 

The LeMO project has established a presence on the social media platform such as Twitter, 
which serve as a complementary part of the project dissemination and outreach policy. 

The website will continue to be maintained and updated as the project progresses.  

The project social media presence will be further developed with updates, interactions and 
community building activities. 

1.3 Target audience 

The target audience for this deliverable is: 

 Partners and Advisory & Reference Group in the LeMO project 

 European Commission 

 EU Parliament 

 Horizon 2020 projects and related transport projects (cfr. clustering activities) 

 Organisations and experts involved in the LeMO case studies.  

 Transport organisations both public and private 
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2 Requirements 

An initial design discussion was held between work package 5 leader and the project 
coordination team to identify the design and functional requirements of the website. 

Key requirements were: 

 A modern and professional design with a focus on creating a simple and clear user 
experience. 

 A homepage showcasing the project objectives, publications, overview, latest news and 
events. 

 Easy access to project information including details of scientific methodology and case 
studies, partners and deliverables. 

 Links to the LeMO Social Media. 

 A mobile friendly design that allows users to access the website from any device. 

 Ability to update content regularly throughout the project.  

The LeMO project website is one of the main tools for disseminating information about the 
consortium and the achievements of the project, providing visitors with comprehensive 
information about its context and objectives. 

The LeMO web site is deployed in English. 

 



                              D5.1: LeMO Website, PUBLIC 

 
 

3/7 

3 Website Organisation 

The current website is organized in several sections, as follows: 

Home page 

About 

o Overview 

o Objectives 

o Scientific Methodology 

o Case Studies 

The Team 

Resources 

o Press Releases 

o Publications 

o Project Deliverables 

Newsroom 

Liaisons  

Contact 

 

All features of the homepage are user editable and sections can be added and removed as 
required during the project. The home page starts with the section shown in Figure 1 where the 
project is clearly identified in terms of main objective, methodology and case studies. That with 
the aim to give an immediate feeling of the entire project context 

The website navigation has been streamlined to provide easy access to the project information, 
contact information, news items, media (leaflets, graphics etc.) 

Additional pages and navigation items will be added during the project. 

Initial website content has been identified, prepared and uploaded to the LeMO website prior 
to launch and includes: 
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The website content will continue to grow and evolve as the project progresses. New content 
will keep stakeholder and end users up-to-date with the project progress, latest news, 
forthcoming events, new knowledge and information.  
 

Figure 1 LeMO website – index page 
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4 Dissemination via Social Media 

The website itself is a dissemination tool and has been represented via the social media 
accounts such as Twitter (Figure 2) to disseminate information about project activities. It will 
continue to be used for the communication of all project activities externally. 

 

Figure 2 LeMO Twitter handle 
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5 Statistics 

LeMO website is built using the Squarespace content management system which is an 
integrated website builder, blogging platform, and hosting service. To get a better 
understanding of the usage of the LeMO project website, LeMO utilises Squarespace’s in-built 
analytics (reporting platform) that gives us insight into how our site is performing. With 
Analytics, we can get a clear picture of our visitors and their behaviour through visual reports 
on statistics like page views, conversion, sales, referrers, and popular content. 

 

This enables powerful reporting on the website access statistics, giving a very clear picture of 
information such as: 

 How many users are visiting the site; 

 What links and pages are most popular; 

 What websites users are coming from. 

The Squarespace Analytics is expected to help the consortium determine the effectiveness of 
its web tool and targeted dissemination activities.  

Figure 3 Analytics 
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6 Conclusion 

LeMO website is the main online tool to present and disseminate all the results and events 
under the framework of the project. It will be regularly updated by partners – WNRI and CORTE 
–  in order to provide the latest news, relevant results and the project related advances. It will 
remain also available for 3 years after the end of the project. The website is carefully designed 
to address the identified target groups in the most effective way, and it is the easiest way to 
ensure the visibility of the project for the EU as well as target audiences, consortium, 
stakeholders and public. The expected outcome using an online communication includes a large 
number of stakeholders being more aware of ideas and recommendations for utilising big data 
in transportation. The LeMO website will also be a repository for deliverables. It can be 
continuously improved and updated, in order to maximize the results and share the results with 
target audiences.  


